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We bring

~ clear strategies
& neat aesthetics



We communicate

your brands

STORY,

SPIRIT,
ESSENCE,
EVENTS,
ANECDOTES,

MILESTONES,

& more.



15+
A-

Years
Ot Experience

Service
Spectrum

23+

Worldwide
Branches

Countries
Catered

650+

250

Satisfied
Clients

Successiul
Projects

« M3IAIBAD



ABOUT US

OUR CLIENTS

CSR & AWARDS

OUR PORTFOLIO

SJUSJUOD



:t:_'i\..-.-. qﬁl
e

ABOUT US

m. - - e ] i R =
..F'\- - - '--1$:-I"I -'_.:h-:i'l' I“"_ Il--f.:-ﬁf"




=
o]
=
O
0
L)
-
m

20
04

Creqpix
was founded

UAE

420

Established
Creqpix
Intfernational
DMCC
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Creqpix

Expands to
saudi Arabic

20

Founded in 2004, Creapix is a full fledge multimedia
agency that is focused on delivering cutting-edge
solutions.

We deliver innovative, dynamic and creative

concepts that are all tailored to fit the needs and
values of our clients.

In 2015, CreadPix established a subsidary in Dubai,
with the name of “CreaPix Infernational DMCC" to

serve the GCC. Followed by an expansion to Saudi
Arabia in 2019.

We believe in long-term relationships, not just
occasional business. We focus on communicating
a valuable message via the right people with the
client’s interest always our number one concern.
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Advertising & Multimedia
Branding

Online Marketing

Web Design & Development
Online Business Development
Social Media

E-commerce Solutions

Video Production

Search Engine Optimization

Software Development

2d & 3d Animation

Mobile Applications

Business Software integration

Web Security & Vulnerability assessment
Geographical Information System

Event & Exhibition management
Augmented & Virtual Reality

Consultancy

« SODIAISS INO



OUR CLIENTS



Near,

BAHRAIN
CANADA
FRANCE
GABON
GERMANY
IRAQ

ITALY

IVORY COAST
JORDAN
KSA

KUWAIT
LEBANON
MOROCCO
NIGERIA
NORWAY
OMAN
QATAR
SWITZERLAND
SUDAN
SWEDEN
UAE

UK

USA
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What our
clients
say
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And we also like to convey

the

popularity &  the

awareness video gained
and the positive impact it left

on

the Lebanese citizens.

|. OUTHMAN

MAJOR GENERAL OF THE
LEBANESE INTERNAL
SECURITY FORCES
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What our
clients
say

35

3D SCALES

Creapix has

done

an

exceptional performance in
launching our Company 3D
Scales.

The results achieved
beyond our expectations.

MR. O. BALTAGI
CEO

were
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What our %
clients -
say £
Q
o
.] a highly reliable -
advertising agency.
The diverse projects they
have worked on helped
us achieve outstanding
successful results.
= MS. M. SEMERIJIAN,
MSL MANAGER
“rm—
Janssen
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What our
clients
say

s Creapix deployed
necessary efforts to align
expectations and provide a
clear and concise roadmap
for the successful delivery of
the scope of work.

= MARGUERITE EL-HELOU,
DIRECTOR OF UNIC BEIRUT
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CSR & AWARDS



JOUWAR.COM is a pothole map database created
by CredPix to promote awareness of the poor road
conditions and protect citizens from accidents.

® 3400 +

g 150 +
@ CiTiZENS ENGAGED

! MEDIA FEATURING

500 + 100 +
POTHOLES RERORIED MUNICIPALITIES INVOLVED

= d5SO INO



SEA AWARD FOR
TECHNOLOGY INNOVATION

CreaPix, represented by its Manag-

ing Director Mr. Elie Abou Saab, has

proudly received the prestigious SEA

Award for Technology Innovation
in 20125.

PIOMY V1S



CELEBRATORY GUNFIRE
AWARENESS CAMPAIGN

<= SHARED BY THE PRESIDENT
© 700531 VIEWS

&S 3160 SHARES

B 7900 COMMENTS

C3 15 MEDIA COVERAGE

Letter of acknowledgment and appreciation from
the head of the Lebanese Internal Security Forces
(ISF) for CreaPix's initiative on celebratory gunfire
awareness campaign.
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In this section, we will take you on a -

fime-capsule walk-through of
selected works from  various
iIndustries featuring the array of
services we have provided for over
14 years.

Services

Industries

Concept Creation Design-Thinking Project Launch Web Design

Photography Video Animation Presentations Social Media Participatory Design Augmented reality

Holdings Restaurants Pharmaceutical Governmental Retail Fashion
NGOs High-Tech Environmental FMCG Brokers




AL SAYYAR HOLDING

Al Sayyar Holding is a Saudi holding
company that was founded Iin
1986. Over the years, Khaled dl
Sayyar holding has become d
pioneer in Retail, Real Estate, F&B
and Hospitality.

' Branding

W ogo design




About the project:

A company profile that pufs info a
-delicately craffed- perspective
the brand’s journey over the yedadrs:

From ifs rich history fo ifs story, vision,
values, services fto the sister
companies of Khaled El Sayyar’s
Holding.

Through ifs neat composition,
hand-picked colors, and illustrated
visuals this document brought the
brand’'s refined essence Info
exhuberant light.

Branding
N Conipany |
profile
\h

-
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SAMAHAHOLDING

Samaha Holding is a Lebanese
holding company that esitablishes
the future of cifies by creating new
lifestyles, environments and
pbuildings offering mulfi-disciplinary
services that caters to today’s
peoples’ needs, utmost desires
and dreams.

Abouvut project:

This project consisted of building
this company’s identity from logo
tfo stationery, reflecting its core
vdlues of being an avant-guard
company, raising the bar from the S e 2 4 . _
ordinary. e = 0 Ve Branding

=l e | i oA -~ Logo design




horizon future
horizontal vpwards
ground-breaking past
rupture downwards

shaping the future

) b
l l
SAMAHA HOLDING

Name initials

Branding
Our creative process - Stationery
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HACHRAFIEH GATE

Being a Samaha Holding’s born ,
Ashrafieh gafte acis as the eniry
point fo one of the most alive and
tfrendiest neighborhoods to be in
Lebanon.

About project:

Inspired by its geometrical, arrow
shaped floor plan, the identity
credfed represented the A & G
inifials of fthe buillding name.

Branding
Logo design
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Our creative process

Reach the top
road to success




El Brimo restaurant is a Lebanese
cuisine established in 2016 in its first

branch in Achrafieh and in 2019 in
Reifoun.

El Brnimo is disfinguished for ifs
authentic Beirufi faste  and
traditionality in  its era and
ambience. It is known by the
rare-to-find surrounding in their villa
in the mid of Achrafieh, Beirut.

About the project:

It was tfime fo create a major upliff for
El Bimo in order 1o bring back its core
Lebanese identity and for ifs authentic
charm to take shape.

Our creative process

A-to-1
Logo liffing




The A-fo-/ project consisted of a
consuliancy plan, rebranding for ifs
new branches through a
full-spectrum of physical and digital
fouchpoints from macro-to-micro
solutions: Branding, company profile,
website, sighage, art direction, food
photography, art of food plafing,
menu design, sous-plats, roll-ups,
conftextual fable-tents, restaurant
amenities, extending fo branding
their outdoor vehicles.

Moreover, we took charge of their
event planning, Ilaunching and
management for Reifoun's branch
opening (PR management, social
media management etc...)

A-to-1Z
Company
profile
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A-to-1Z
Amenities
branding
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WET NAPKINS

A-to-1
Amenities
branding
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A-to-1

Amenities
branding
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A-to-1

Vehicle
branding




About the project:

We artf directed and shot food images
through an arf-of-plafing sefting. The
Images produced showcase the food
fems in a warm and cozy ambiance
in a way that builds anticipation of the
restaurant’'s ambiance and culinary
experiences.

Ovur process

A-to-1

Food & art
of plating




Food & art
of plating
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Get nufs is a proudly Lebdnese
roastery brand, disiributing s
products all over Lebanon and
providing a high-quality taste.

About the project:

A fresh brand identity, packaging,
website and 2D video animation
were created to infroduce this brand
and ifs quality products fo the
Lebanese communifies.

Branding

Logo design
& packaging
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Branding
Web design

& development
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Being a new major player in d
jammed and  well-established
Lebanese nut market, we opted
for a cheerful and modern 2D
animation starring 'Cracky’; an
animal illustratfed character to
personify the '"Get Nuts’ brand - @
nut roastery company. Overall,
demarcating the brand from its
competifors.

Inspired by natfural elements such
ds the nuts spirit animal, the squirrel,
Cracky fakes us on its quirky
adventures and shares along the
way the health benefits of an array
of nut products. By doing so, we
elevated the brand awdadreness
and customer loyalty by educating
the target audiences about nut
through thelr shapes, names,
recommended mixes and added
nutritional values.

Day Break Berry Nt Mix

B ittty o
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II 1L
T

{ Branding

€ hitps://www.youtube com/watchev=wXHJ2CXIVg8 2D animation




r—
janssen -
ﬂﬁhmm«g—wﬂvwmu

Located in more than 150 countries,
Janssen IS d renowned
multi-national pharmaceutical
company by Johnson & Johnson.

It consists of a group of doctors and
pharmacists that aim fto provide
solutions for most devastating &
complex diseases.

They work in the field of clinical

studies, workshops and trainings,

awareness and prevention along AW = ] ( i e , I '

with their medical studies and
inventions.

A-to-1Z
Logo design
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Janssen
Aeademy

A-to-Z

Event roll-up
& name tags
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PHARMACEUTICAL COMPANIES OF

ﬂo«fm,mag—n‘ﬂmmu

About the project:

Janssen Academy x ESA business
school s a vyearly leaming
academic program targeting
established and up-and-coming
Lebanese doctiors: a combination
of soft and technical skills That aims
fo enhance the doctors knwoledge
In order fo advance furthermore in
their field of expertise.

Overall, it empowers doctors &
consequently the healthcare
practices in Lebanon & the MENA
region.

QOur role was to brand the event's
fouchpoinfts in all ifs stages.

e

A-to-1

Event Booklet




A-to-1
2D Storyboard
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PHARMACEUTICAL COMPANIES OF

fohmonfolmon

About the project:

Simponi is a renowned prescription
medicine for adulis handled by
Janssen pharmaceutical.

As part for the Regional Marketing
Advisory Board of Simponi that fook
place in Dubai, we provided
branding services covering the
event's experiencial fouchpoints.

(Pre-event: through  invitafions,
agendas, during-event: through
table name-tags, customized
notepads efc.)

LOREM IPSUM
DOLOR SIT ATHEM

fdd TEL T nin oy

A-to-1

Event agenda
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SIMPONI MARKETING pareets J reemeriaes Shingenl
ADVIEDRY BORRD

ANNA GAK

Moderator

A-to-Z

Event notepad
& nametags
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fohmonafohmon

About the project:

A presenfation that aims fo
highlight in a visually structured and
user-friendly manner an infernal tool
created by the Janssen feam.

The presentation takes us info g
wdlk-through of the before/after
process of the created fool.

The visuadls highlight its positive
impact, effectfiveness & success
represented through the milestones
of conquering several mountains
tops unfil reaching the highest
summit.

LOREM LOREM IPSUM

3*4

LOREM IPSUM

LOREM LOREM IPSUM

Branding

Corporate
presentation
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PHARMACEUTICAL COMPANIES OF

fohmonafolmon

About the project:

A user-friendly illustrated ledaflef
-both in arabic/english- addressed
fo the public in order to raise
awareness on the Psoriasis
condition; its symptoms and how
pdtients in specific can get the
needed help.

Branding

Corporate
leaflet
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Corporate
leaflet
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Novalac

Novalac s a multi-national
medical and dietary solutions
company credated for Infant's
needs and specific illnesses. Their
products consist of a wide range of
infant formulas cafered for each
baby's needs with the overadll
purpose of improving their quality
of life.

About project:

A flyer was designed portraying the
supplementation of HMO in infant
formula and the fact that it's not
yet recommended fo be used for :
infants. : Branding

Fyer design




About project:

To address doctors, we designed a
scienfific  informative  flyer of
Novalac T, infant  formulq,
explaining its benefits in  ad
summarized efficient manner fo
ensure it grabs the affention of
doctors on a busy schedule.

Branding
Logo design




About project:

As part of an infernational medical
conference, this set of -3inl-roll-ups
were created fto highlight fthe
newly reledased innovafive infant
formula Novalac Aminova. The
layout was divided info three parts
whereby the Aminova product wds
placed in the center to give it the
most importance. Hence bringing
high-visibility in order for doctors fo
edasily recognize it and most
importantly retain the image of this
new product. Among ifs sides, were
places 2 roll-ups to explain the
added value of Novalac Aminova.
Overall, its presence has proved to
aftract attention from the targeted
medical and pharmaceutical
audiences.

L ]
-
L
L]

MNOVALAC ANMINCIVA
SETTING MNEW STAMNDARDS
TO CMPA MAMNAGEMEMT

PROVIDES A BETTER
QUALITY OF LIFE

HYPOALLERGEMIC |
FORMLUILA

SIGMIFICANTLY
MORE EFFECTIVE

— ENSURES GROWTH

UNIGUE THICKENING !
COMBINATION Novalac

CATCH Up

- Branding

RollFup design




RALGORITHM

PHARMACEUTICAL MANUFACTURERS

Algorithm IS a regional
Pharmaceutical Company
operafing in the MENA region and
committed fto improving human
hedalth and well-being.

About the project:

QOur role was to visualize highly
detailed medical conftent: the
human anatomy and its
transformation through the disease

in ifs various stages.

Branding
Corporate
presentation




About the project:

Fabry disease is a rdare genefic
disease that can affect many parts
of the body. We've produced a 3D
user-cenfered video animation tfo
explain the symptoms in action. We
put the fabry disease patient in the
forefront and showcased the
specific areas of pain that fouches
his body. In supporft to the visual
animation, a fitle and text were
placed for each symptom for
further explanation. Overall,
presenting this disease in a matter
of 60 seconds whie raising
awdareness dbout it and most
importantly creating empathy by
discovering it from the point of view
of a patient.
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Branding

3D animation




PHARMMALINE

Imiprerves Cruality of Life 3

Since its establishment in 198/,
Pharmaline IS a Lebanese
pharmacevutical company ranked
among the fop 15 in the country by
IMS.

Pharmaline is a member of Malia
Group.

About the project:

A presenfafion fo communicate
Pharmaline's core mission and
practices. Moreover, it highlights iis
history, vision, values and areas of
work.

Branding
Corporate
presentation




The United Nations Information
Cenfer in Lebanon had launched
an open-cdll for Lebanese
agencies to come up with the
most creative Communication
Campaign in order to highlight the
UN's work and engage on social
media plaftforms with the
Lebanese pubilic.

After a pitch-process, Creapix took
on the project to a nexi-level by
fransforming a social media brief
info a participatory, solution-based,
pro-active community project.

The project created a valuable
positive impact on a nafional level.

/ Participatory

design
Website




A 3D animation was lauched as
well, visuadlizing fthe UN's role in
society and how it respond fo
people's suggestions and needs.

The process of a 2D hand-drawn
draft followed by a 3D animation
that reached foo many people
through social media and 1V
channels.

Participatory
design

Manually
illustrated
draft




Participatory
design

3D animation




The campaign launched through
a websife, fouching a
high-inferaction level where it has
received over /50 letters from
Lebanese citizens suggesting a
positive change Ig their
community.

10 participants were rewarded for
having written the best letters, and
had a chance to meet with the UN
officials, and left with improved
ideas to work on & an ego boost.

We make the sustainable lifestyle at the reach of

every individual.

We shouid start by raising awareness about the

importance of a sustainable fite on our bodies and
our ervironment as an initiative fowards the
.mdhﬂupmqhuﬂmwﬂ . Now | know a lot of

people are warrying about how lo provide
food for their families and might say that they don't

‘have the time or energy fto think about

envirenmental Issues. This s why | propose o

make faking care of the environment something
“@s natural as it actually is.

As for how to apply It on on everyday rouline, it

can be done by making radical :hunann the
- manufacturing process for some products. Or

even by simply doing minor changes thaot can
affect the community on a drastic level If It was

applied on a large scale of people. A slight
‘change in our everyday life can make a huge

WWH-WW
mm with muriclpaliies to dishibute
Piasfic Boftle Recycling maochines in every
nlﬁghhnﬂmud ‘So that recycling plastic botles
wuul&humﬂurﬁnmmmﬂ&nﬂdnﬂ
{cumrently, they are instalied in specific malls). We
‘consume water the most so we are throwing away
a lot of plastic in nature.

-Promaote the wuse of paper bogs (or

‘biodegradable plastic bags) in malls and grocery
stores instead of nylon bags which are easier to
recycle or even decompose in nature. Whether it

was for buying vegetables or everyday grecery
shopping, customers should carry their recently
bought goods in hul'llﬂ‘ulhﬂgn.lhhtmn alsa be

‘applied in bakeries. Pita bread could be sold fresh
everyday without having to buy it packed in a
nylon bag. {Ancther alternafive is to use the
blodegradable plastic bags to pact them
instead). -

-Propose mﬂluhh glass milk and juice botlles. A
person can buy the glass bolfle once and refill it
mhhwh the store. Same con apply
to sugar and salt and some other products people
can bring their jars and refill them ot the itore. (A
rautine checkup from the ministry of health should
make sure that the grocery shops awners don't sell
expired products, mainly since they are not in o
ﬂﬂldpﬂﬂﬁ?ﬂﬂﬁ

-Inser healthy snacks and fruits in vending
machines at universities, schools, hospifals... For
example, a kilogram of apples can cosl around
2000LL. Se buying on cpple shouldn't cest more
than 500L.L. which will definitely compets with a

bag of chips. | also nolficed that healthy snacks

are twice or three times the price of a regular
snack Ealing healthy shouldn't be pricey; it should
be available for all kinds of people. We should
shed the light on affordcble healthy snacks.

The ideas above are only a small pat of the
numetous solutions. My vision is to make the

sustainable fiving open for the large segment of

mﬂnwm}ﬂhﬂmquﬂﬂhhhﬂm
Identity. Our legacy is what we leave behind us.
Let it be a beaufiful environment instead of o
cluster of waste that the next generation will have
to clean.
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About the project:

ACCORDING TO THE AGRICULTURAL CENSUS

16 days of Activism fo end CONDUCTED IN 2010

violence against Women is a %%%%@%%%%%% Gilaa |+ Js o
National Campaign project. pllell 8 lo glta o
We were handed a series of short ONLY 9% OF THE TOTAL AGRICULTURAL a_m | Jo O I_LCI
written data that tackled the HOLDERS IN LEBANON ARE WOMEN |_| g 0 |
status, struggles and successes of

women worldwide and more Laioll EIA-LLI

specifically in Lebanon.

QOur role was fo transform this _i FIJ ]l "J 5=
scientific data info a user-friendly — p A *’i‘ ug.AJ.nVO ’
visual narrafive that is designed to o -| - > Jagi 26 alyol
make the information easily read A lole IA Ugegly (ho
and understood at a glance. AND THEY ARE CULTIVATING 4% OF v W

THE TOTAL CULTIVATED LAND

Social media
Campaign




ILO brings tfogether governments,
employers and workers of 18/
member States, fo set labour
standards, develop policies and
devise programmes promoftfing
decent work for all women & men.

About the project:

An inforgraphic presenfation that
summarizes learning lessons from
the labour market & its challenges.
The visuals were created in a way
fo retain information faster.

Branding
Presentation




saall d8jliio ,a dijaiall Jilgasll

PEACE PROCESSES S it 32l 56 B i S (0 lotal

%%Exgﬁg ‘I 5 M THAT INCLUDED WOMEN AS
< GIRLS/YEAR
DI Es / 8 j ARE MARRIED AS
AS A EESULT DF ll"'v];'_/f C H D
VIOLENCE " BRIDES Y Y
WORLDWIDE (i f:—i\\'[{ Y g fL >
750M o l<=
TaouEs | .
18TH BIRTHDAY :',-.II.!’-'\,-:-.‘;. WITHESZES, MEDIATORS, SIGNATORIES, MEGOTIATORS
A t the inf " < DEMONSTRATED AN INCREASE OF
5 @ resulf, the infographics we 207 M oase O
created proved fo  quickly
communicate  the  infended mRE o O® Gl pmr O @) wRE o O @

message fo different audiences
(both arabic and english) while
keeping the same visual spirit.

DoOSEOeE00Eh SooheChEd
Its thorough visual style 26 PRISONS LeeROOeQee Q@20CR0CR0Y
demarcated it fom  ofher 0083290222 2385828202

- - - - T Eleliorototoloteto S S Eotio tal tis i
recurring visuals on twitter making leﬂjim]llmﬂmll i 2000000000
it stand-out even-more. This [ D BEEBIGHOO0 DEBOOHBOOHE ST s el e
. ) ) T g ¢ uo
mplicated  shares,  likes —and e 70.4% Wisorioncs  41.7%, e J8ibi 211 o iloiw
4 FOR WOMEN FMEL;@H'"& mﬁu;umréﬁ = =
rETWEETS | Th{]T Drﬂve th Gt -the %ﬂﬁgﬁ:&ﬁg;&g:?ﬁi 23.&% PARTICIRATICH B LERAHITH 15.? PARTICIPATION B LERAMOR F:J I.D__I | m I
infographics achieved the desired RMLER S A o Ll JUA guind) gubwl e
awdareness impact. | ]
Gms = O @ W ex O @ = O @

" Social media
Campaign




Gt
N LEBANON
: JORDAN
" IRAC
R o -
The European Regional Development p— m A x
. . L Tapp- Mg
& Protection Programme is d €30 e g -
multi-donor European inifiative = (ﬁ
cCOom blnlng hU M« ni'l'ﬂ rl{]n 1l n{j @E" ABOUT NS  PARTHERSHIPS RESOURCES NEWS  STORIES FROM OUR FARTHERS  bast ?t“t ABGUT US - PARTMERSHISS  REsounces WEWS  ETORIES FROM OUR PASTMERS  #SATNER WITH Us CONTAET S
development funds to support MeiZHI 1D M iZHI (0
Lebanon, Jordan, and Irag 1o 0 vt
befter understand, plan, and T pu—. e
. . Meel Uim Samer - M-}.ther of five fless Efriht_ll_ﬁ:; S
mitigafe the impact of the forced s AL I
displacement of Syrian refugees. M.
e grabied whal cash s gobd we hisd m 1he I'H:N-!-l o m'_i..'_-j
LaTif *r--;--_-.-a.:;-,.“.-.--_: a-'-,,'l l'f,;:f;!nmi;ﬁz recalls H # :.J - :
About the project: e e st s e SRR
returreerg home in N time, nexk hing you ko 11 8 SEaE abat
and aur Lives ang changed farerves

A major websife upliff -design & =
development- for a struciured, _,,:i:.,
user-fiendly & interactive platform onost

that:

1) Communicates fthe NGO's

mission, vision, scope of work and
projects.

Exchanging More rhan Knowledge

P Typehereta e

Z2) Creates a call-to-action mode

for the NGO's donors. .
Website

Design &
development
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BUGSHAN COLLECTION

Saudi Bugshan Collection is the
culmination of a family ftrading
fradition that covers a diverse range
of business activities that focus on
people and how to make their lives
pbefter, being well positioned fo
adapt on emerging opportunities fo
address customer requirements.

About the project:

By rebranding Bugshan Collection,
we managed to porfray a solid,
dynamic and iconic convergence
of its muliiple international entities.

Branding
Logo design




Branding
Stationery

Our creative process




Branding
Packaging
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Bugshan Boutique

Bugshan Boutique emerged from
its mother company Bugshan
Collection, having niche brands
(lIimited collection perfumes,
signafure perfumes, that nobody
else has in the market) that only the
elite can have access fo it.

We managed fo reflect this house
of luxury and Ilimifed edifion
perfume by creating a brand
identity that compliments ifs target
audience and products.

Branding

Logo design
& stationery




About project:

Bugshan came to us with a brief
wanting their suppliers to have an
idea on what their new boufique
concept would be, at a stage
where the brand didn't have ifs
identity and the physical shop
hadn't existed yet.

By leading and collaborating with
a feam of architects & inferior
designers, we desighed a 3D
luxurious spacial experience.
Overall, incorporating our unigque
and brand-centric vision for the
flagship store.




Moreover, to bring the designed
sfore fo life, we shot models on
chroma screens and embedded
them in the sef-up. Hence
highlighting glimpses of the store’s
walkthrough by potential
customers inferactfing with the C;-—\Q

space and products, in a real and Bugshan Boutlque
authentic manner.

R
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We went above and beyond by L s s e
developing this project into a 3D
model of virfual reality experience
where suppliers were handed a VR
mask and were able to experience _
fthe store first hand: as if they were = & . 30
faking a real four inside the shop, . ' ugshan Boutiqu
by standing, walking and overall Y
stimulating their senses.

~ Augmented Y
| reality
3D Corporate

D hitps:/ fwaww youtube comfwatchv=mB7OnSyywEg Vid e
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INTERNATIONAL

Based in Saudi Arabia, GMI is d
physical and online store fthat
manufactures a variety of products
such as giffs, souvenirs and frophies
reflecting the heritage, traditions,
and landscapes of the Gulf region
and Arab Countries.

About project:

We desighed a developed GMI's
website fo infroduce the brand
and ifs array of products.

The website features an online
retail shop for shopping
accessibility  and practicality.
Overall, The shopping experiences
becomes optimal for online

Branding
customers.

Web design
& development




About project:

We've fully video produced the
GMI's advertising campaign (from
pre-production fo shooting and
post-production.) This video acts as
an  advertising fool for sales
representatives to grab the
customers attention. It infroduces
the brands services throughout a
walkthrough across the various
seling points of the Company.
Overall, the story reflects the brand £ RIS

culture and values. The video ad IIF'“I\
was featured on the sfore's TVs. l ,if]i \
We've also delivered an aufo-run e

muliimedia experience. - Branding
Video
production




MAGNIFICENT CREATIONS
duclyl glig)

Based in Saudi Arabia, Magnificent
Creations is an outside-of-the box
concept creator event agency with
the mission of making the most
outstanding fairytales come true.

About the project:

Starting with a sfrafegic consultancy
plan, moving to craffing an
extravagant brand identity and
eloquent communication materials
through a company profile that
highlights the brand’s story, vision,
values and services.

gy

AL A

Branding

Logo design
& concept
creation
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Transmed®

Transmed is a full service distributor,
managing and controling the
enfire distribution value chain. Our
services cover supply chain,

T ke adrived s the best
distribution portnes inthe woid
[or mands Daed paseyre leeee,

logistics, disfribufion, sales and
promotions with best in class
execution.fsource: fransmed)
About project: \ Fee e a iy oy bike  team e e i

. Spirit Belief
A 2D animated corporate > ’ =

- . -4

company profile to inferactively tell 5! g g
the history, vision, values and o ——— s | = S =

services of the well-established
Transmed company. Using @ mix of
illustrations and neat infographics,

the video is divided through flowing N = = ) A T
chapters to communicate the -;“““ | '\}I = QI o

Beliefs Beliefs Character - Character

sfory. The video is accompanied by - _

a professional voice over that adds ﬁ ‘ -\ # e H I

versafility through iis range of il n — |l l i “ — Branding
infonations.

2D animation

) https:/ fwww voutube comfwatch2v=AllYvOV2odkii=1és




Branding

Company
profile




&2 michael bridz

Michael Bridz' is a fashion house
shaping the latest fashion frends
info dresses for women who aspire
fo be phenomenal and dare to be
breathtaking.

About project:

We shaped the full brand’s identity
from logo design, fo fashion
photography to web design and
development. Based on fthe
company’s inifials M & B. The
shapes used are inspired of the
dressing drapes found in evening
wedr.

~ Branding
Web design
& development

%




€2 michael bridz €2 michael bridz

www.michaelbridz.com www.michaelbridz.com www.michaelbridz.com

€7 michael bridz €2 michael brid: Branding
www.michaelbridz.com www.michaelbridz.com www.michaelbridz.com Social

medid
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' Photography
Styling & fashion
photography
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SARA GHARZEDDINE

Sara Gharzeddine Coutfure is ad
Lebanese fashion desigh house
based Iin Beirut offering classic
coufure evening dresses.

About project:

Our role was to craff and launch
this new fashion brand: from logo
design, to fashion photography.

We craffed an elegantly shaped
brand identity by overlapping the
fwo inifials in lower case format 's’

and “g". The curvatures in the
shapes amplifty a woman's body
and femininity. The color used
represent the common skin tone of
Lebanese women.

Branding
Logo design
& stationery




The matte and beige finishings feels
bring fimeless chic. An elegant set
of  stationary elements  was
produced according fo the
identity. As well as a dreamy
fashion photography shoot

capturing the garment's finests
details.

Branding

Fashion
photography
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3D SCALES

3d scales is a Lebanese company
dedicated into bringing 3d printing
fo the next level.

About the project:

The launch of a new brand through
an A-fo-/ full-service  furn-key
project:

From brand consultfancy to brand
identity, perception and visibilty
through an array of confextual
physical and digital touchpoints.

A-to-1

Logo d

o] 1!

=




A+Z

XL

30 SCALES

I

| B ALALES

1=

1D SCALES

-

HAPPY ARMY DAY A DESIGN THAT'S ONLY YOURS A-to-7
AUGUST 157

Social
medid




A-to-1

Catalogue
design




A-to-Z

- Event
management
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Swiss Smart Systems

Swiss Smart Systems is a high-tech
system integration house engaged
in a wide range of homeland
security throughout the world.

About the project: l

This project consisted of building this R
this brand from scratch and “
bringing it to life through the J | s siem _‘
creation of its identity and forging its - Ss Smart - y

visibility by communicating it to ifs SWI ” __ .34_3# *I ~4 v
audience through physical and iy Re-,,*a-bﬂIty-SEm:lJ'fHY"‘- Sl

online channels: Fom  brand _ '

identity, fo stationery, company
profle and web-design and

development. .
Branding

Logo design
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Branding

Stationery
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Swiss Smart Systems

Relighlity=Saguritys Sately

Branding

Stationery
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Branding

Web design
& development



Qatar ministry of inferior is leading
in the infernal development
projects & fraining for its staff.

About the project:

As a part of their development
program, MOl held a ftraining
workshops in collaboration with
infernational  military  centers,
where we have fook part in
branding this event and creafing
fraining & concept presentations.

Branding

Presentation




About the project:

A presentafion branded fhrough
sfruciured, systematic and
compelling visuals in order to help
clarify infernal concepts. It was
designed with the Iinfenfion of
presenting the necessary writfen
data while balancing it with
consistent branding color palette,
shapes and Iimages. Overdll,
maintaining an idenfity and
communicating the informatfion fo
the audience in a user-friendly flow.

" Branding

Presentation
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Tawazun

Member of Alzabar Holding Group,
TawazunEnvironmental CO. is an
environmental company based in
Saudi Arabia that provides service of
industrial  wastes freatment and
disposal with its all damages to the
environment.

About the project:

A company profile fo infroduce
Tawazun’s business, solutions and
services.

We opted for visuals that reflect
environmental care, vitality and
growth which all are deeply rooted
in the company’s mission, vision and
vdlues.

Branding

Company
eltelills
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CLOVER BROKERS

Insurance Managers & Consultants

Clover Brokers is a brokers
company posifioned among the
regional players as specialist in tThe
creation of tailor made solutions to
corporate businesses having d
multi presence in a single ferritory

or spread ACross borders.
(source: clover brokers)

About project:

We designed and developed d

user-friendly website to bring light
and awareness to the brand, and
the services it offers in an
organized, easy-fo-read, visudl
structure. By presenting informatfion
in an efficient way, the customers
enjoy a friendly and agreeable

_ Branding
web-experience.

Web design
& development




About project:

Moreover, we developed a mobile
app experience fo sftrengthen
customer engagement and brings
brand’'s accessibility. Overall, fhis
Increases the chances of
customer/brand inferaction and
boosts sales opportunifies.

Branding

App design
& development

il
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Other Branding Projects

Alurminum, Glazing
Steel & Woodworks

Moreover here’s a list of brand
identity and logo design of brands ‘\\

we collaborated with over the Oo

years ®professional
broadcasling

Branding

Flyer design




Lebanon

SHOLY CENTER - 2TH FLOOR ABI
LAMAH ST. NEW JDEIDEH BEIRUT
+961 1 878 004

+261 71 004 453
INFO@CREAPIX.NET

UAE

DUBAI - DMCC - JEWELLERY
& GEMPLEX 3

27 1o 0e 7 A2

UNIT NO:30-01-416
UAE@CREAPIX.NET

Saudi Arabia

LEVEL 18, AL FAISALIAH TOWER

KING FAHAD HIGHWAY, OLAYA DISTRICT
RIYADH, KINGDOM OF SAUDI ARABIA

+ 966 53 490 5648

KSA@CREAPIX.NET
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